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                                                    Marketing Education Standards for Business Ethics
Specific Topic with Explanation:  The Pros and Cons of Wal-Mart as an Ethical 






    Enterprise as per the Marketing Education 

                                                                Standards:

                                                                36.03.03.01-04  Analyze ethical business behavior 

                                                                36.03.04.01-05  Evaluate issues related to employee

                                                                                               ethics

                                                                36.03.05.00 Describe ethics in communication

                                                                36.05.01.08 Explain the nature of managerial ethics

                                                                36.12.01.05 Explain business ethics in selling     
In conjunction with the Library Technology Guidelines:
Effective school library media programs provide information literacy skills instruction.

Information literacy is the ability to locate, process, evaluate and utilize information. School library media programs provide information resources in a variety of formats and readability levels. The school library media specialist teaches students how to access, use and evaluate information resources efficiently and ethically based on academic or personal need. This instruction should be correlated to specific academic

content standards and taught as an integrated process.

Benchmark B: Determine and apply an evaluative process to all information sources chosen for a project.
Grade Eleven

1. Seek and evaluate information to answer both personal and curricular needs.

2. Evaluate information collected to answer both personal and curricular needs to determine its accuracy, authority, objectivity, currency and coverage.

3. Determine valid information for an assignment from a variety of sources.

Benchmark C: Apply a research process model to conduct research and meet information needs.

Grade Eleven

2. Utilize basic and advanced search strategies to obtain topic-appropriate resources.

3. Identify, evaluate and select relevant and pertinent information found in each source.

4. Identify relevant facts, check for validity and record appropriate information keeping track of all sources.

5. Analyze information and communicate in oral, written or other format.

6. Respect copyright laws and guidelines, and use standard bibliographic format to list sources.

7. Create and communicate findings through an appropriate format.

8. Critique and revise the information product.

9. Review the research process and product for efficiency and effectiveness.

Technology Literacy

Effective school library media programs provide technology literacy skills instruction in the use of library-based technologies.

Technology literacy skills include the appropriate and ethical use of technology for information access, retrieval, production and dissemination via electronic resource networks and the Internet.

Benchmark A: Formulate advanced search strategies, demonstrating an understanding of the strengths and limitations of the Internet, and evaluate the quality and appropriate use of Internet resources.

Grade Eleven

1. Demonstrate the use of parentheses for nesting search terms to alter retrieval strategies through multiple Internet resources.

2. Create a product on a specific curricular topic that includes annotated Web sites constructed according to a standard style manual (e.g., electronic pathfinder on careers).
3. Develop a systematic approach to judge the value of the retrieved Web information.

Benchmark B: Evaluate choices of electronic resources and determine their strengths and limitations.

Grade Eleven

1. Modify a search through the use of different key words and other techniques specific to an electronic resource (e.g., online database, Webbased index).
2. Integrate online subscription resources and other electronic media to meet needs for research and communication on a routine basis.

3. Differentiate coverage of electronic resources to select information need.

4. Support choices of free and fee-based Web information used to create a class project.

Benchmark C: Utilize the Internet for research, classroom assignments and appropriate personal interests.

Dewy Call Number(s):  #381.1490973
Subject Headings:  Wal-Mart; Business Ethics; Sam Walton

Articles

Business Ethics Network http://businessethicsnetwork.org  32 articles on various concerns and issues with Wal-Mart from 20 December 2002 to 5 April 2007

“Criticism of Wal-Mart“ Wikipedia, the free encyclopedia http://en.wikipedia.org

“Human Rights Watch Alleges that Wal-Mart Denies Workers Basic Rights in United States” Ethics World http://www.ethicsworld.org 25 May 2007

“Profile Wal-Mart”  Responsible Shopper, http://www.coopamerica.org 13 April 2006
“Wal-Mart Recruits Bloggers for PR Battle” Marketing VOX: The Voice of Online Marketing  http://www.marketingvox.com 7 March 2006

“Wal-Mart’s new Policy on Shoplifting” The Business Ethics Blog http://www.businessethics.ca 13 July 2006 

“Wanted: Ethics Director.  No Qualifications needed.  Apply to Wal-Mart” AFL-CIO NOW Blog  http://blog.aflcio.org  3 March 2006

Books (Non-Fiction)

Bergdahl, Michael What I learned from Sam Walton:  how to compete and thrive in a Wal-Mart world  Hoboken, NJ: John Wiley & Son 2004  #658.4012 B452w
Bianco, Anthony  The bully of Bentonville:  how the high cost of Wal-Mart’s everday low prices is hurting America New York:  Currency/Doubleday 2006 #381.1490973 B47b

Dicker, John The untold story of Wal-Mart  New York; Jeremy P. Tarcher/Penguin 2005 #381.1490973 D558u

Fishman, Charles  The Wal-Mart effect:  how the world’s most powerful company really works & how it is transforming  New York:  Penguin Press 2006  #381.1490973 F539w

Lichtenstein, Nelson  Wal-Mart: the face of twenty-first century capitalism New York:  New Press:  Distributed by W.W. Norton 2006 #381.14906573 W16
Ortega, Bob  Sam we trust:  the untold story of Sam Walton and Wal-Mart is devouring America  New York: Times Business 1998 #381.1490973 Or8i
Quinn, Bill How Wal-Mart is destroying America (and the world) and what you can do about it   Berkeley, CA, Ten Speed Press  2005  #381.1490973 Q44h3

Slater, Robert  The Wal-Mart triumph:  inside the world’s #1 company  New York: Portfolio 2003  #381.1490973 Sl15w  

Slee, Tom  No one makes you shop at Wal-Mart:  the surprising deceptions of individual choice  Toronto: Between the Lines 2006  #306.123 S123n

Soderquist, Don The Wal-Mart way:  the inside story of the success of the world’s largest company  Nashville, TN: Nelson Business, 2005 #381.14906573 So16w

Spotts, Greg Wal-Mart:  the high cost of low price New York:  Disinformation 2005  #791.4372 Sp69w

Vedder, Richard & Cox, Wendell The Wal-Mart revolution:  how big box stores benefit consumers, workers, & the economy Washington, D.C.: AEI Press; Blue Ridge Summit, PA; National Book Network 2006  #381.1490973 V513w

DVD’S

Is Wal-Mart good for America?  Smith, Hedrick Senior Producer and Writer, Alexandria, VA; PBS Video 2004 #381.149 Is1

Store Wars Produced by Teddy Bear Films in association with the Independent Television Network, Oley, PA:  Bullfrog Films 2001 #658.408 St74

INFOhio
Barbaro, Michael “Clinton moved Wal-Mart board, but only so far” New York Times
20 April 2007 EBSCO. North Ridgeville High School Media Center, 29 May 2007 http://search/ebsco.com
Bianco, Anthony; Der Hovanesian, Mara; Young, Lauren; Gogoi, Pallavi “Wal-Mart’s Midlife Crisis”  Business Week 30 April 2007 EBSCO. North Ridgeville High School Media Center, 29 May 2007 http://search/ebsco.com
Craig, Tim “If Mr. Sam were alive today…” Retailing Today 26 June 2006 EBSCO. North Ridgeville High School Media Center, 29 May 2007 http://search/ebsco.com
Greene, Jay; Coy, Peter; Ellis, James; Berner, Robert; Edwards, Cliff “After the Icon Exits” Business Week  EBSCO. North Ridgeville High School Media Center, 29 May 2007 http://search/ebsco.com
Norris, Floyd “Paranoia and Bugging at Wal-Mart”  New York Times 13 April 2007

EBSCO. North Ridgeville High School Media Center, 29 May 2007 http://search/ebsco.com
Yang, Jia Lynn “Doing good at the top” Fortune 14 May 2007 EBSCO. North Ridgeville High School Media Center, 29 May 2007 http://search/ebsco.com
Museums

Crystal Bridges (the Wal-Mart Museum of Art) to open 2009.  Site:  100 wooden acres in downtown Bentonville, AR donated by the Walton Family.  Founder, Alice Walton, daughter of Sam Walton.  The Walton family will house its permanent collect of American Artists from the Revolutionary War era to modern times at Crystal Bridges.   To watch the progress of this new national museum go to www.crystalbridges.org
Wal-Mart Visitor’s Center Site:  105 North Main Street. Bentonville, AR 72712

This museum is the site of Sam Walton’s original store, “Walton’s Five & Dime.”  It displays realia from the store and Walton’s first office.  A gift store is available.  Go to www.waltonstores.com for more information.

Museum Web Sites for Teacher or Student

Online Visitor’s Center:  http://www.walmartstores.com includes a virtual tour of the

                                               original Walton’s Five & Dime store in Bentonville, AR and 

                                               Sam Walton’s first office
Online Videos

Online Visitor’s Center:  http://www.walmartstores.com links to four pertinent 

                                               online videos*:    

                                               1) Ethical Sourcing

                                               2) Global Ethics Office

                                               3) The Wal-Mart Story

                                               4) Student Research Information which includes 13 
                                                    Quick Links; Five of which are applicable:

                                                     a.  Wal-Mart Timeline

                                                     b.  Wal-Mart Good Works

                                                     c. Our Commitment to Communities

                                                     d. Our Commitment to People: Diversity & Responsibility

                                                     e. Our Commitment to Employment
*  Macromedia Flash Player required


Web Links

Wakeup Wal-Mart http://www.wakeupwalmart.com
Wal-Mart Retail Site http://www.walmart.com
Wal-Mart Facts http://walmartfacts.com
Wal-Mart Watch http://walmartwatch.com
