Name: Cherie Pandora 
Partnership: Becky Taylor and Mark Wagner
School: Rocky River High School 
Workshop Locations: 
International Woman’s Air and Space Museum (Wagner); 
Hale Farm and Village (Taylor); 
McKinley Museum and Memorial (Pandora)
Grade Level: 9-12
Curriculum/Subject Area: Business, Journalism, Library-Media, Language Arts, Technology

AASL Standards for the 21st-Century Learner:
1. Inquire, think critically, and gain knowledge
2. Draw conclusions, make informed decisions, apply knowledge to new situations,
and create new knowledge.
3. Share knowledge and participate ethically and productively as members of our democratic society.

Ohio Academic Content Standards:

English Language Arts: Writing, Standard 4: Research. Students define and investigate self-selected or assigned issues, topics and problems. They locate, select and make use of relevant information from a variety of media, reference and technological sources. Students use an appropriate form to communicate their findings.

Library Guidelines: Standard 5: Information Literacy 
Benchmark A: Investigate information through independent discovery, peer collaboration, and inquiry learning; read a variety of literary material for academic need, personal interest and lifelong learning; and practice responsible usage and ethical behavior when using library media center materials.
Benchmark B: Determine and apply an evaluative process to all information sources chosen for a project.

Benchmark C: Apply a research process model to conduct research and meet information needs. 

Library Guidelines: Standard 6: Technology Literacy 
Benchmark A: Formulate advanced search strategies, demonstrating an understanding of the strengths and limitations of the Internet, and evaluate the quality and appropriate use of Internet resources.

Benchmark B: Evaluate choices of electronic resources and determine their strengths and limitations.
Benchmark C: Utilize the Internet for research, classroom assignments and appropriate personal interests.

Library Guidelines: Standard 7: Media Literacy 
Benchmark A: Comprehend that media communications deliver information and messages that regard social, political, economical, aesthetic and ethical issues.

Benchmark B: Evaluate various media practices used to contribute to the effectiveness of media communications and their impact on social, political, economical and ethical issues.

Benchmark C: Critique and evaluate the intended impact of media communications and messages when delivered and received by society as a whole.

Technology for Productivity Applications: Students lean the operations of technology through the usage of technology and productivity tools.
Benchmark B: Use appropriate tools and technology resources to complete tasks and solve problems.
Benchmark C: Use productivity tools to produce creative works and prepare publications.

Technology and Information Literacy: Students engage in information literacy strategies, use the Internet, technology tool and resources, and apply information-management skills to answer questions and expand knowledge.
Benchmark B: Use technology to find information by applying a research process to decide what information is needed, find sources, use information and check work.

SPECIFIC TOPIC WITH EXPLANATION: This Pathfinder is for a unit on target marketing and positioning within the content area of The Marketing Mix. Just as marketing techniques aim to get people to buy a certain product, photojournalism aims to get readers to “buy” their paper as well through drawing the reading in via photos that tell a story. Students will examine the different audiences to which a museum must market itself. These audiences include, the general public, tourists who visit the area, membership and subscribers, and corporate sponsors. Each of these audiences invests their time and financial resources into the museums for very different reasons. Mark’s pathfinder will have students examine each of those influences that cause these audiences to invest resources in the museum. In addition, the students will examine the position (image in the market) that the museum tries to establish with each of these audiences. Students will examine the role of Public Relations, and how the use of press releases and media coverage are an integral part of the overall marketing strategy for the museum and will conduct interviews with museum staff who work in the PR or Marketing. Students will utilize the expertise of the Journalism teacher, Media Specialist, and Journalism students in examining the Public Relations aspects of the comprehensive marketing strategy. The media specialist will work with both units and will assist students in locating, evaluating and utilizing relevant sources. She will help students to examine web sites and to distinguish between objective and information sources, and sources that are sponsored and designed to persuade and sell. She will have them look for accuracy and bias and will help them to cite all their sources according to MLA 7th edition (2009).


Dewey Call Numbers/Subject Headings:
Topic Dewey # Topic Dewey #

Business 650 Journalism 070.4
Public Relations 659.2 Journalists (history) 070.92
Marketing 658.8 Photography 770
Business management 658 Photographs 779
Biographies-collective 920 Photojournalism 070.49
U. S. History 973 




• Museum Web Sites (For Students) Search for Press Kits and Promotional Materials

Newseum http://www.newseum.org/
Rock and Roll Hall of Fame http://rockhall.com/
Pro Football Hall of Fame http://www.profootballhof.com/default.aspx
KSU School of Journalism http://dept.kent.edu/museum/exhibit/tople/tople.htm
Museum of the Moving Image http://www.movingimage.us/site/site.php
United States Holocaust Memorial Museum http://www.ushmm.org/
National Underground Railroad Freedom Center http://www.freedomcenter.org/
Japanese American National Museum http://www.janm.org/
International Women’s Air and Space Museum http://www.iwasm.org/

• Museum Web Sites (For Teachers) Search for Lesson Plans and Press Kits

Newseum Press Kit http://www.newseum.org/press_info/about.aspx?item=overview&style=a
Rock and Roll Hall of Fame Library and Archives http://rockhall.com/library/
Rock and Roll Hall of Fame Press Room http://rockhall.com/pressroom/
Pro Football Hall of Fame Education http://www.profootballhof.com/education/


• Books (Non-fiction) 

658.054678 M137N McCormack, Mark H. Never wrestle with a pig: and ninety other 
ideas to build your business and career. N.Y.: Penguin Books, 2002.

658.4 B243P Barker, Joel Arthur. Paradigms: the business of discovering the future. NY : Harper 
Business, 1993. Marketing decision-making on pp. 112-115 Sony and Phillips corporations and the size of (what became) the compact disc. Point of view on pp. 105-107 in the difference in how the Mississippi River is described by a poet and a riverboat pilot. 

658.8 C18 Advertising and Marketing. (Careers In Focus Series). New York: Ferguson, Facts on File, 2004. P. 101 Marketing Research Analysts and p158 Public Relations Specialists.

770.92 Si35i Sills, Leslie. In Real Life: Six Women Photographers. New York: Holiday House, 2000.
(Better photo of Migrant Mother and Americans of Japanese descent waiting to be sent to the 
Internment camps)

779 B464 The Best of Photojournalism. Columbia, Mo. ,1997. (Local rather than national stories covered, fires, floods, tragedies, crime…)

779.0973 L517m Leekley, Sheryle. Moments: The Pulitzer Prize photographs. New York: Crown Publishers, c. 1978. (Kent State, POW returning, Children fleeing Napalm…)

909.882 Ev15 Evans, Harold. Front Page History: Events of our Century that shook the World. Salem, N.H.: Salem House, 1984.

920 J136p Jackson, Nancy. Photographers: History and culture through the camera. New York; Facts on File. C. 1997. (From Matthew Brady and the Civil War through Dorothea Lange,
Margaret Bourke-White and Gordon Parks)

973.9 W139p Wakin, Edward and Daniel Wakin. Photos That Made History. Volume 1: From the Civil War Era to the Atomic Age. Volume 2: From the Cold War to the Space Age. New York:
Walker and Company, 1993.

973.931 N622 9-11: A Tribute. Cobham, Surrey, UK: TAJ Books, 2002.


• Reference and/or Professional Resources 

Interview subjects

Stephanie Heriger, Education Programs Manager, sheriger@rockhall.org
Phone: 216.515.1510 fax: 216.515.1931
Rock and Roll Hall of Fame and Museum www.rockhall.com
1100 Rock and Roll Blvd.
Cleveland, OH 44114

General Web Sites

AEF- Advertising Educational Foundation—Clio, OBIE, Radio-Mercury and NYF International Advertising Awards http://www.aef.com/exhibits/awards/index.html

Pulitzer Prize Winners: Breaking News Photography
http://www.pulitzer.org/bycat/Breaking-News-Photography

Tough Calls: How Do Journalists Make Ethical Decisions? Lesson Plan http://www.freedomforum.org/templates/document.asp?documentID=13588


• INFOhio Electronic Resources

Carr, Nora. "Winning the War for Public Education." American School Board Journal 193.3 (2006): 51-52. Professional Development Collection. EBSCO. Web. 6 May 2010. (Sidebar includes a Useful PR checklist; hints for PR campaigns.)

Chhabra, Deepak. "Proposing a sustainable marketing framework for heritage tourism." Journal of Sustainable Tourism 17.3 (2009): 303-320. Business Source Premier. EBSCO. Web. 6 May 2010. (Scholarly; for teacher use. Article that gets to the heart of marketing to tourists; teachers could re-word the four research questions posed and use those as a model for students to judge the marketing and PR plans of individual museums.)

Putnam, Bill. "My Aim is True: a Soldier/Journalist's Inner Conflict." Columbia Journalism Review 44.3 (2005): 16-18. Business Source Premier. EBSCO. Web. 6 May 2010. (“Army journalism is public relations…”)

Ritchin, Fred. "Photo Redux." Print 56.3 (2002): 41. Professional Development Collection. EBSCO. Web. 6 May 2010. (Photojournalism in light of 9-11)

Staff. "Partners in a Great Adventure." Library Journal 130.(2005): 14. Business Source Premier. EBSCO. Web. 6 May 2010. (Rebranding the library)

Villegas, Samantha. "A brand new day: Things that shocked me While rebranding." Public Relations Tactics 14.3 (2007): 14. Business Source Premier. EBSCO. Web. 6 May 2010.
(Suggests caution when re-branding a product)



• Media Resources (Video, CD-ROM, DVD, Etc.) 
(Frontline PBS are available via website version (if money not available for purchasing)

VC 658.8 MER The merchants of cool [videorecording] / [produced by]WGBH for Frontline. 
Boston: WGBH Educational Foundation; PBS Video, c2001. (60 min.)
http://www.pbs.org/wgbh/pages/frontline/shows/cool/view/

VC 659.1 WHY Why you buy: 21st century advertising [videorecording]. 2002. (23 min.)
For study guide http://www.learningseed.com/pc-69-6-why-you-buy.aspx
30 day preview available

VC 659.109 PER The persuaders [videorecording] / directed by Barak Goodman and Rachel Dretzin. Frontline with Ark Media ; WGBH Boston.[Alexandria, Va.]: PBS Home Video, c2004.
( 90 min.)
http://www.pbs.org/wgbh/pages/frontline/shows/persuaders/view/

VC 659.157 MER Merchandising [videorecording]: the store as persuasion / Stage Fright Productions writer, Jeffrey Schrank. Lake Zurich, Ill. : Learning Seed, c2002. (24 min.) + 16 p. guide http://www.learningseed.com/_guides/1273_Supermarket_Persuasion_Guide.pdf
