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SPECIFIC TOPIC WITH EXPLANATION:  This Pathfinder is for a unit on target marketing and positioning within the content area of The Marketing Mix.  Students will examine the different audiences to which a museum must market itself.  These audiences include, the general public, tourists who visit the area, membership and subscribers, and corporate sponsors.  Each of these audiences invests their time and financial resources into the museums for very different reasons.  This Pathfinder will have students examine each of those influences that cause these audiences to invest resources in the museum.  In addition, the students will examine the position (image in the market) that the museum tries to establish with each of these audiences. Students will examine the role of Public Relations, and how the use of press releases and media coverage are an integral part of the overall marketing strategy for the museum.  Students will also examine web sites and distinguish between objective information sources, and sources that are sponsored and designed to persuade and sell.  Students will utilize the expertise of the Journalism teacher, Media Specialist, and Journalism students in examining the Public Relations aspects of the comprehensive marketing strategy.
CONTENT CATEGORIES:

English/Language Arts:  All Grades

Content Area:  English Language Arts – Writing All grades

Standard 04 – Research

Library – Information Literacy Skills:  All Grades

Standard 5:  Information Literacy

Standard 6:  Technology Literacy

Standard 7:  Media Literacy

Technology:  All Grades

Standard 3:  Technology for Productivity Applications

Standard 4:  Technology and Communication Applications

Standard 5:  Technology and Information Literacy

MUSEUM WEB SITES (FOR STUDENTS)

The Rock and Roll Hall of Fame and Museum (Cleveland, Ohio)  www.rockhall.org
Students can visit the Press Room section to view current press releases from the museum.

The Great Lakes Science Center (Cleveland, Ohio) www.greatscience.com
Students can visit areas on the site that encourage membership and corporate donations.

The Newseum (Washington D.C.) www.newseum.org
Students visit areas dedicated to journalistic standards to understand the role and objectives of media.

The Henry Ford Museum (Dearborn, Michigan)  www.thehenryford.org
Students visit areas of web site that market to tourists via vacation packages.
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MEDIA RESOURCES:

The Merchants of Cool (Frontline – 2001)

Why You Buy – 21st Century Advertising - 2002

The Persuaders – (Frontline – 2004)
Digital Nation – (Frontline – 2009)

Inside the Mind of Google – CNBC 2010

The Oprah Effect – CNBC 2010

Big Mac:  Inside the McDonald’s Empire – CNBC – 2010
A Global Blend:  Howard Schultz and Starbucks – CNBC – 2010

REFERENCE and/or PROFESSIONAL RESOURCES:

www.bloomberg.com  Web Site featuring Business Week online

www.adage.com  Web site featuring Advertising Age Daily

www.marketingpower.com  The Web Site for the American Marketing Association

www.brandweek.com  Magazine for brand building and strengthening brand.

www.targetmarketingmag.com  Magazine for target marketing

www.superbowl-ads.com  History of memorable Super Bowl Ads

www.jmd.sagepub.com  Journal of Marketing Education Online

www.marketingeducationreview.com  Journal for the Scholarship of Marketing Education online

INFOhio ELECTRONIC RESOURCES:

http://infotrac.galegroup.com  GALE INFORTRAC through Cenage
http://www.ncemc.info  The North Coast Educational Media Center

http://www.infohio.org  INFOhio online media resources
