	

Media Literacy and Advertisement Analysis




	
Fine Arts
Historical, Cultural, and Social Contexts:  Students understand the impact of visual art on the history, culture and society from which it emanates.  They understand the cultural, social and political contexts that influence the function and role of visual art in the lives of people.

Benchmark A

Compare and contrast the distinctive characteristics of art forms from various cultural, historical and social contexts.

1.Explain how social, cultural and political factors affect what artists, architects or designers create.

2.Discuss the role and function of art objects within cultures.

Benchmark C

Demonstrate knowledge of historical influences on contemporary works of art and make predictions about influences on the future of visual art.

4.Identify examples of visual culture and discuss how visual art is used to shape people’s tastes, choices, values, lifestyles, buying habits, and opinions.

5. Consider and discuss how contemporary artworks contribute to and influence the future of art.

Creative Expression and Communication:

Students create artworks that demonstrate understanding of materials, processes, tools, media, techniques and available technology.  They understand how to use art elements, principles and images to communicate their ideas in a variety of visual forms.

Benchmark A

Apply knowledge of materials, tools, media, techniques and processes to communicate subject matter, themes or ideas in a variety of visual forms.

1. Identify and apply criteria to assess content and craftsmanship in their works.

Benchmark B

Create two and three dimensional original artwork that demonstrates personal visual expression and communication.

2. Demonstrate an enhanced level of craftsmanship in original two and three dimensional art products.

Benchmark C

Achieve artistic purpose and communicate intent by selection and use of appropriate media.

3. Experiment with style and demonstrate how the same subject can be portrayed in different ways.

Benchmark E

Identify and explain reasons to support artistic decisions in the creation of art work.

5. Explain and defend their artistic decisions using appropriate visual art vocabulary.

Analyzing and Responding

Students identify and discriminate themes, media, subject matter and formal technical and expressive aspects in works of art. They understand and use the vocabulary of art criticism to describe visual features, analyze relationships and interpret meanings in works of art. Students make judgments about the quality of works of art using the appropriate criteria.

Benchmark A

Apply the strategies of art criticism to describe, analyze and interpret selected works of art.

1. Observe a selected work of art and explain how the artist's choice of media relates to the ideas and images in the work.

2. Identify professions that use art criticism (e.g., artist, museum curator, art critic and art appraiser).

Benchmark B

Present and support an individual interpretation of a work of art.

3. Explain how personal experience influences their opinions of artworks.

Benchmark C

Establish and use criteria for making judgments about works of art.

4. Analyze and discuss qualities in the artwork of peers to better understand the qualities in their own artworks.

Valuing the Arts/Aesthetic Reflection

Students understand why people value visual art. They present their beliefs about the nature and significance of selected artworks and the reasons for holding these beliefs. Students reflect on and respect diverse points of view about artworks and artifacts.

Benchmark A

Demonstrate aesthetic inquiry and reflection skills when participating in discussions about the nature and value of art.

1. Recognize how reflection can change beliefs about the nature and value of art.

2. Articulate an understanding of different aesthetic theories (e.g., formal, expressive and contextual) related to viewing and interpreting artworks.

Benchmark B

Analyze diverse points of view about artworks and explain the factors that shape various perspectives.

3. Compare their viewpoints about a selected work of art with an art critic's viewpoint of the same work.

Connections, Relationships and Applications

Students connect and apply their learning of visual art to the study of other arts areas and disciplines outside the arts. They understand relationships between and among concepts and ideas that are common across subjects in the curriculum. Students recognize the importance of lifelong learning and experience in visual art.

Benchmark C

 Use key concepts, issues and themes to connect visual art to various content areas.

3. Collaborate (e.g., with peers or a community artist) to create a thematic work that incorporates visual art.

Benchmark D

Use words and images to explain the role of visual art in community and cultural traditions and events.

4. Identify how aspects of culture influence ritual and social artwork.

5. Explore ways to communicate and support the importance of art in their communities (e.g., become an arts advocate, a volunteer or member of a professional arts organization or patron of the arts).

Technology

Nature of Technology

Students develop an understanding of technology, its characteristics, scope, core concepts* and relationships between technologies and other fields.
Benchmark A

Analyze information relative to the characteristics of technology and apply in a practical setting.

2. Interpret the interrelationship between technology, creativity and innovation.

3. Formulate how a demand for a product may be created through marketing and advertising (e.g., marketing personal computers, music and game devices).

4. Apply multiple factors when developing products and systems to solve problems.

Benchmark B

 Apply the core concepts of technology in a practical setting.

1. Demonstrate how technological systems can be connected to one another.

Technology and Society Interaction

Students recognize interactions among society, the environment and technology, and understand technology's relationship with history. Consideration of these concepts forms a foundation for engaging in responsible and ethical use of technology.
Benchmark A

Analyze technologically responsible citizenship.

1. Explain how economic, political and cultural issues are influenced by the development and use of technology.

3. Describe how the use of technology affects humans in various ways, including their safety, comfort, choices and attitudes about technology's development and use.

Technology for Productivity Applications

Students learn the operations of technology through the usage of technology and productivity tools.
Benchmark B

 Select appropriate technology resources to solve problems and support learning.

3. Research educational video clips available online for use in class projects (e.g., consider copyright and fair use issues when selecting video clips)

Library

Library Management

Effective school library media programs support the mission and continuous improvement plan of the school district.

Benchmark C

 Utilize a research-based process, in collaboration with teachers, to integrate the library program with academic content standards and the district curriculum.

2. Collaborate with teachers to integrate library services and resources throughout the curriculum:

a. Develop curriculum linkages between the library guidelines and the academic content standards;

b. Facilitate the identification of resources used to implement the academic content standards including primary and secondary sources;

c. Participate in building/district instructional initiatives.

Technology Literacy

Effective School library media programs provide technology literacy skills instruction in the use of library-based technologies.

Benchmark C

Select, access and use appropriate electronic resources for a defined information need.

1. Select research databases that align with identified information need

(e.g., specialized databases on government, science, history, as needed for assignments).

English Language Arts

Acquisition of Vocabulary

Students acquire vocabulary through exposure to language-rich situations, such as reading books and other texts and conversing with adults and peers.

They use context clues, as well as direct explanations provided by others, to gain new words. They learn to apply word analysis skills to build and extend their own vocabulary. As students progress through the grades, they become more proficient in applying their knowledge of words (origins, parts, relationships, meanings) to acquire specialized vocabulary that aids comprehension.

1. Define unknown words through context clues and the author’s use of comparison, contrast and cause and effect.

2. Apply knowledge of connotation and denotation to determine the meaning of words.

Reading Applications: Informational, Technical and Persuasive Text

Students gain information from reading for purposes of learning about a subject, doing a job, making decisions and accomplishing a task. Students need to apply the reading process to various types of informational texts, including essays, magazines, newspapers, textbooks, instruction manuals, consumer and workplace documents, reference materials, multimedia and electronic resources. They learn to attend to text features, such as titles, subtitles and visual aids, to make predictions and build text knowledge.

They learn to read diagrams, charts, graphs, maps and displays in text as sources of additional information. Students use their knowledge of text structure to organize content information, analyze it and draw inferences from it. Strategic readers learn to recognize arguments, bias, stereotyping and propaganda in informational text sources.

5. Assess the adequacy, accuracy and appropriateness of an author’s details, identifying persuasive techniques (e.g., bandwagon, testimonial and emotional word repetition) and examples of bias and stereotyping.

6. Identify the author’s purpose and intended audience for the text.

7. Analyze an author's argument, perspective or viewpoint and explain the development of key points.

8. Recognize how writers cite facts, draw inferences and present opinions in informational text.

9. Distinguish the characteristics of consumer materials (e.g., warranties, product information, instructional

materials), functional or workplace documents (e.g., job-related materials, memoranda, instructions) and public documents (e.g., speeches or newspaper editorials).

Writing Processes

Students’ writing develops when they regularly engage in the major phases of the writing process. The writing process includes the phases of prewriting, drafting, revising and editing and publishing. They learn to plan their writing for different purposes and audiences. They learn to apply their writing skills in increasingly sophisticated ways to create and produce compositions that reflect effective word and grammatical choices. Students develop revision strategies to improve the content, organization and language of their writing. Students also develop editing skills to improve writing conventions.

1. Generate writing ideas through discussions with others and from printed material, and keep a list of writing ideas.

2. Conduct background reading, interviews or surveys when appropriate.

3. Establish a thesis statement for informational writing or a plan for narrative writing.

4. Determine a purpose and audience and plan strategies (e.g., adapting focus, content structure and point of view) to address purpose and audience.

5. Use organizational strategies (e.g., notes and outlines) to plan writing.

6. Organize writing with an effective and engaging introduction, body and a conclusion that summarizes, extends or elaborates on points or ideas in the writing.

7. Vary simple, compound and complex sentence structures.

8. Group related ideas into paragraphs, including topic sentences following paragraph form, and maintain a consistent focus reinforced by parallel structures across paragraphs.

9. Use precise language, action verbs, sensory details, colorful modifiers and style as appropriate to audience and purpose.

10. Use available technology to compose text.

11. Reread and analyze clarity of writing and consistency of point of view.

12. Add and delete information and details to better elaborate on a stated central idea and to more effectively accomplish purpose.

13. Rearrange words, sentences and paragraphs, and add transitional words and phrases to clarify meaning.

14. Use resources and reference materials (e.g., dictionaries and thesauruses) to select more effective vocabulary.

15. Proofread writing, edit to improve conventions (e.g., grammar, spelling, punctuation and capitalization) and identify and correct fragments and run-ons.

16. Apply tools (e.g., rubric, checklist and feedback) to judge the quality of writing.

17. Prepare for publication (e.g., for display or for sharing with others) writing that follows a manuscript form appropriate for the purpose, which could include such

techniques as electronic resources, principles of design (e.g., margins, tabs, spacing and columns) and graphics

(e.g., drawings, charts and graphs) to enhance the final product.

Communication: Oral and Visual

Students learn to communicate effectively through exposure to good models and opportunities for practice. By speaking, listening and providing and interpreting visual images, they learn to apply their communication skills in increasingly sophisticated ways. Students learn to deliver presentations that effectively convey information and persuade or entertain audiences. Proficient speakers control language and deliberately choose vocabulary to clarify points and adjust presentations according to audience and purpose.

1. Apply active listening strategies (e.g., monitoring message for clarity, selecting and organizing essential information, noting cues such as changes in pace).

2. Identify and analyze the persuasive techniques (e.g. bandwagon, testimonial, glittering generalities, emotional word repetition and bait and switch) used in presentations and media messages.

3. Determine the credibility of the speaker (e.g., hidden agendas, slanted or biased material) and recognize fallacies of reasoning used in presentations and media messages.

4. Identify the speaker’s choice of language and delivery styles (e.g., repetition, appeal to emotion, eye contact) and how they contribute to meaning.

5. Demonstrate an understanding of the rules of the English language and select language appropriate to purpose and audience.

6. Adjust volume, phrasing, enunciation, voice modulation and inflection to stress important ideas and impact audience response.

7. Vary language choices as appropriate to the context of the speech.

8. Deliver informational presentations (e.g., expository, research) that:

a. demonstrate an understanding of the topic and present events or ideas in a logical sequence;

b. support the controlling idea or thesis with

well-chosen and relevant facts, details, examples, quotations, statistics, stories and anecdotes; c. include an effective introduction and conclusion and

use a consistent organizational structure (e.g., cause-effect, compare-contrast, problem-solution);

d. use appropriate visual materials (e.g., diagrams,

charts, illustrations) and available technology; and

e. draw from multiple sources, including both primary and secondary sources, and identify sources used.

9. Deliver formal and informal descriptive presentations that convey relevant information and descriptive details.

10. Deliver persuasive presentations that:

a. establish and develop a logical and controlled argument;

b. include relevant evidence, differentiating between evidence and opinion to support a position and to address counter-arguments or listener bias; and c. consistently use common organizational structures as appropriate (e.g., cause-effect, compare-contrast, problem-solution).


	Lesson Summary:
The students will learn about marketing strategies and targeted groups and the effect of these on the consumer.  They will analyze and identify the format of different commercials after viewing several examples.  They will then create their own advertisement for a food product using one of the formats identified.   


Estimated Duration:
Five days is needed for this lesson.  The first and second day is spent on discussion, commercial analysis, and vocabulary.  The next three days is spent on the studio lesson.

Commentary:   The students are very interested in this lesson and have a lot of fun with it.  The teacher needs to manage the classroom very well in order to cut back on unnecessary talking.  It is important that the teacher goes over every worksheet due to the level of vocabulary.  The groups need to be done heterogeneously to ensure each group is even in ability.

Pre-Assessment:
The quiz given at the beginning of the lesson both assessed any preconceived ideas and brought the class as a whole up to the same level of understanding.  This was due to the answers being discussed as a group after the quiz was taken individually.  For the studio lesson prior projects were done to determine their ability.

Post-Assessment:
The teacher/student assessment worksheet is filled out after the studio lesson for each individual student.  The completed studio project itself is also turned in along with a group synopsis of what the group has done.

Scoring Guidelines:
Students turned in the quiz after it was self-graded.  Corrected answers were marked.  A self-assessment worksheet is filled out by the student for the studio lesson that is then filled out by the teacher for the teacher’s score. The assessment sheet contains the following categories; Work Habits, Effort, Directions, Composition, Craft.  See attached assessment sheet for finer explanations of these categories.  The guidelines of the studio project are listed on a poster hung in the classroom.    The students will fill out the rubric based on the posted guidelines and if they have fulfilled them.  A synopsis of their group’s project will also be graded.


Instructional Procedures:
The lesson began by discussing advertising in its many formats and how the 13-19 year old group was the number one marketed group in America.  The classes took a quiz prepared from research done online.  The quiz determined their current knowledge of and impact of the advertising world and its many techniques both positive and negative.  We discussed the answers as a group.  The classes then viewed several commercials online that were chosen for it’s content and technique used.  The students filled out the commercial analysis worksheet and they were discussed as a group.  

The second day began by discussing a worksheet that had definitions for many of the techniques used by advertising agencies.  After discussing these as a group we named several ads that would fall under each, or several of, the techniques listed.  More commercials were then viewed as the students identified the technique used.  The class ended by looking at a PBS webpage that explained some of the tricks used in food advertising.

The studio lesson will be explained at the beginning of the third day.  The students will be divided into groups of two or three.  Each group will choose a fantasy food product they will advertise (chips, cola, pizza, sports drink).  Together they will come up with a 11x14 poster that demonstrates one of the techniques discussed from the worksheet.  The materials used will be magazines, colored pencils, markers, and construction paper.  They will include a short synopsis that describes how the technique is used and little bit about their product.


Extension and Homework Options

Possible extensions could be to make your own commercial using a video camera.  Students could also keep a journal of commercial analyses as well as identifying the technique used to make them.  Due to the political connections, students could match a candidate’s campaign commercial to a product commercial using the technique they both share i.e. the big lie, bandwagon.


Interdisciplinary Connections
As a part of the unit, this lesson is already tied to Reading, Technology, and the Library.  This activity could also be used in an American History class to emphasize political campaigning and the use of Propaganda.


Materials and Resources:
For teachers:
Computer with Internet access
TV or Projector to connect to computer
Poster paper 

For students:
Scissors
Colored Construction paper
Magazines
Glue
11x14 poster board
Markers or Colored Pencils


Key Vocabulary
Propaganda                                     Diversion
Symbols                                          Straw man
Hyperbole                                       Denial
Scapegoating                                  Card-stacking
The Big Lie                                     Bandwagon
Testimonials                                    Nostalgia
Repetition                                        Rhetorical Questions
Fuhrerprinzip                                   Ad Hominem


Technology Connections
Students are viewing commercials online and viewing various websites as well.


Research Connections
http://www.pbs.org/teachersourc/media_lit/quiz_source.shtm
www.advertisementave.com
http://pbskids.org/dontbuyit/advertisingtricks/foodtricks

General Tips

Have the commercials booted up so that all you have to do is go into your History and pull them up.  This makes it go much faster.  Explain that they should take the quiz silently and that ideas will be shared later.  

Pre-select the groups for the studio rather than letting them choose so you have heterogeneous grouping.  


Attachments
This is a list of all of the instructional attachments:

Commercial Analysis: This can be duplicated for the number of commercials you wish them to view. 

Poster of guidelines: This information should be transferred onto a poster and hung up.

Media Literacy Quiz with answers and Sources: To give this to the students the instructor would first need to cut out the answers and source material.  This quiz is appropriated from a quiz on the PBS website.  I have rewritten it using language more appropriate for 8th grade.  http://www.pbs.org/teachersourc/media_lit/quiz_source.shtm
Advertising Techniques:  This is a list of the various techniques used along with the definitions to make advertisements. 


