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ELA Standards:

Communication: Oral and Visual

Listening and

Viewing

Speaking Skills and Strategies

Speaking

Applications

1. Demonstrate active listening strategies 

2. Draw logical inferences from presentations and visual media.

3. Interpret the speaker’s purpose in presentations and visual media (e.g., to inform, to entertain, to persuade).

4. Identify and explain the persuasive techniques (e.g., bandwagon, testimonial, glittering generalities, emotional word repetition and bait and switch) used in presentations and media messages.

5. Demonstrate an understanding of the rules of the English language and select language appropriate to purpose and audience.

6. Adjust volume, phrasing, enunciation, voice modulation and inflection to stress important ideas and impact audience response.

7. Vary language choices as appropriate to the context of the speech.

8. Deliver informational presentations (e.g., expository, research) that:

a. Demon-strate an under-standing of the topic and present events or ideas in a logical sequence;

b. support the controlling idea or thesis with well-chosen and relevant facts, details, examples, quota-tions, statistics, stories and anecdotes;

c. include an effective introduce-tion and conclusion and use a consistent organiza-tional structure (e.g., cause-effect, compare-contrast, problem-solution);

d. use appropri-ate visual materials and available technol-ogy

10. Deliver persuasive presentations that:

a. establish a clear position;

b. include relevant evidence to support position and to address counter-argu-ments

11. Consistently use common organizational structures as appropriate (e.g., cause-effect, compare-contrast).

Reading Process: Concepts of Print, Comprehension

Strategies and Self-Monitoring Strategies

5. Select, create and use graphic organizers to interpret textual information.

Reading Applications: Informational, Technical and Persuasive Text
All indicators 1-8
Library Guidelines

Media Literacy
Benchmark A: Comprehend that media communications deliver information and messages to a specific audience for a specific purpose, and  analyze the intended impact of media communications and messages when delivered and received by a specific audience.
Communicating With 

Media


1. Analyze the adequacy and accuracy of facts and details in media communications directed toward specific listeners, viewers and one's self.
Media Messages


2.  Analyze how multimedia 

practices shape and alter 

personal  perceptions and viewpoints of specific listeners and viewers,

and the degree of impact.

     3. Recognize fallacious reasoning, misleading concepts, persuasive hype, bias and stereotyping found in the construction and delivery of specific media created by students and by others.
3. Classify reasons for the 

communication and delivery of information by individuals, groups, businesses and organizations.

Benchmark B: Analyze various combinations of media components and production techniques used to create and construct media communications for specific audiences and purposes.
Media Elements


1. Compare and contrast 

the various physical 

combinations of media

components, 

production techniques and 

medium formats utilized in  

construction of media 

communications for  

specific audiences

2. Analyze information found in graphic representations to see if it is aligned with the original intent of the author, artist or producer.
Technology Standards: 

Standard 2: Technology and Society Interaction

Technology and Citizenship

1. Classify how new 

technologies have resulted from the demands, 

values and interests of 

individuals, businesses, 

industries and societies.

  2. Relate ways that the uses of  inventions and innovations have led to changes in society  and the creation of new needs 

  and wants.
3. Identify how societal 

expectations drive the acceptance and use of products and systems 
Standard 4: Technology and Communication Applications
Benchmark A: Communicate information technologically and incorporate principles of design into the creation of messages and communication products.
All indicators 1-3
	Lesson Summary:
      As the Olympics draw nearer, the media frenzy begins.  Consumers are bombarded with messages urging them to support our teams through personal contributions or by buying products from corporations that support athletes or sponsor the events.  Our students are part of the consumers that they target.

     Students will learn to discriminate between factual information and the use of editorial or propaganda techniques used in the media.

     They will practice identifying factual information by using nonfiction conventions and statistics.  Propaganda techniques used in the media (Glad names/Bad names; Testimonial; Transfer; Bandwagon; and the use of Plain Folks) will be explained and identified through the use of print ads, TV commercials, and Radio advertisements.


Estimated Duration:
Seven 42-minute periods.

These lessons can be taught anytime during the actual Olympic competitions.
Commentary:


Pre-Assessment:
View pretaped commercials from TV.

Students complete: “Survey: How We Use Media” from “Messages & Meaning: A guide to Understanding Media,”  The Toledo Blade, n.d. p.18.  Permission for duplication granted for educational use.

Scoring Guidelines:
Scoring is irrelevant.  We are looking for growth in student awarness of media messages and the propaganda techniques used.  We want to develop our students as critical viewers of media, realizing how media messages are created, marketed, and distributed, and their potential

influence on consumers - our students.

Post-Assessment:
Questionnaire adapted from : Questions to ask about Media Messages”,  developed by Chris Worsnop, 1999. Available at: http://medialit.med.sc.edu/mediamessages.htm.

Scoring Guidelines:

Instructional Procedures:
Day 1: in the ELA (English Language Arts) Classroom; one 42-minute period

     The ELA teacher will introduce the term “Media Literacy and its implications.  Fact and Opinion will be briefly discussed.

Teacher will have pretaped a TV advertisement (one that is relatively well known).  The commercial will be played once so the student can get a feel for the medium.  After a second, and perhaps a third viewing, students will complete the questionnaire “Questions to ask about media messages”.  Teacher will not pre-explain terms used on the questionnaire.  This same questionnaire will later be reused as a post assessment to show the rate of growth and awareness of media messages and propaganda techniques can be accurately observed.

Overall impression of advertisement will be discussed.  Students will verbally identify factual information presented in advertisement (if any).

Day 2: in ELA Classroom: one 42-minute period

Identifying Opinion through six propaganda techniques:

· Glad/Bad names

· Testimonials

· Transfer

· Bandwagon

· Plain Folks

ELA Teacher will instruct and illustrate each one of the techniques listed above using print ads.

Homework Connection:

Students will be asked to find and bring Olympic print ads depicting each of the propaganda techniques, and to label each of the different kinds.

Day 3: In the ELA Classroom; one 42-minute period

     Students will share their examples of Olympic ads with each other.

     Students will then compile their ads into collages depicting each of the different kinds of propaganda techniques.  Students can sort each ad into proper grouping.  They will work in teams and arrange the ads for their collage.

Day 4:  in ELA classroom; Two 42 minute periods

     Students will be divided into cooperative teams.  The team will visit four stations examining different kinds of media ads (TV ads on video; Print ads; Radio spots; Internet Pop-ups on CD).  The teams will travel from station to station completing “Conceptual Framework Sheet” analyzing pre-selected spots.

     Teams will report and share findings with each other.

Day 5: in ELA classroom; two 42-minute periods

     Students will create a media message advertising Jones Jr. High School to the public.  They may select a Print Ad, a TV skit, or a Radio advertisement using one of the propaganda techniques learned throughout this week.

     Advertisements produced will be published or performed for classmates.  


Differentiated Instructional Support
Pace may be slowed to accommodate student needs.  Small group analysis at four stations may be dealt with as a large group as a teacher-directed activity over several days.


Extension
Student created advertisements for JJHS will also be shared with prospective Jones students at the 6th grade Open House in the spring.

Interdisciplinary Connections

Advertising and media messages can be used in Social Studies to analyze political campaigns;  Science can look at pharmaceutical ads; Health classes can look at public service announcements and drug and alcohol prevention ads;  Family & Consumer Science can look at food and restaurant ads; and Music classes can look at propaganda techniques used in music videos.


Materials and Resources:
For teachers
Worksheets:

How Do You Use Media?

Questions to Ask About Media Messages

What is it Saying? Ad comparison chart

Videotape of TV commercial for Lesson 1

Posterboard for ad collages

Video tape of TV ad, cassette tape of radio spot, newspaper ad, burned CD of Internet pop-up ads for 4 stations for comparison in Lesson 5
For students
List the materials needed for the students.

Olympic ads for each propaganda technique


Key Vocabulary
List key terms that need to be defined prior to or as part of instruction.

Media literacy               Mass Media                   Propaganda

Visual                             persuade                       Bandwagon

Graphic                          Plain folk                      Testimonial

Images                          Transfer                Glad/Bad names

Message                        Product                    Advertisement

Commercial                    Audience                       Motivate

Format                           Medium                          Producer

Agenda                          Bias                                 Consumer

Manipulation                  Marketing                     Perspective

Point-of-view                 Stereotypes                  Audio

Constructed                  Editing                            Narration

Script                           Special effects              Spot

Technology Connections
Suggest ideas for integrating technology into the lesson.

Students will view TV commercials.

Students will listen to radio advertising spots.

Students will view Internet Pop-up ads.

Research Connections
Berger, Arthur Asa.  “A Primer on Analyzing Television Commercials,”  The Manufacture of Desire: Alcohol Commercials and Society.  Available at: http://www.uiowa.edu~commstud/adclass/berger.html.  Accessed: 11/07/05.

Kubey, Robert and Frank Baker.  “Has Media Literacy Found a Curricular Foothold?”  Education Week, October 27, 1999.  Available at: http://medialit.med.sc.edu/edweek/htm.  Accessed 11/21/05.

Manzo, Kathleen Kennedy.  “Schools Begin to Infuse Media Lieracy Into the Three R’s,”  Education Week, December 6, 2000.  Available at: http://medialit.med.sc.edu/edweek1/htm.  Accessed 11/15, 05.

“Media Literacy Key Concepts,”  Media Awareness Network.  Available at: www.media-awareness.ca/english/teachers/media_literacy/key_concept.cfm.  Accessed: 11/17/05.

Scharrer, Erica.  “Making a Case for Media Literacy in the Curriculum: Outcomes and Assessment,”  Reading Online.  Available at: http://www.readingonline.org/newliteracies/jaal/12-02_column/  Accessed 11/01/05.

Stevenson, Seth.  “See Spot Run,”  Ad Report Card.  Available at: http://medialit.med.sc.edu/see_spot_run.htm.  Accessed 11/27/05.


Attachments
Worksheets:

     How do You Use Media?
     Questions to Ask about Media Messages
     What is it Saying? Ad comparison chart


	
	


