	

Lesson Plan Template




	
English/Language Arts:

Benchmark E:

Present ideas in a logical sequence and use effective introductions and conclusions that guide and inform a listener’s understanding of key ideas.

Indicator 9:

Deliver formal and informal descriptive presentations that convey relevant information and descriptive details.

Indicator 10:

Deliver persuasive presentations that establish and clear position, include relevant evidence to support position and to address potential concerns of listeners, and to follow common organizational structures when appropriate.

Benchmark F:

Give presentations using a variety of delivery methods, visual materials and technology.

Indicators 1-9:

Listening and Viewing, Speaking Skills and Strategies, and Speaking Applications

Library Guidelines:

Media Literacy:

Benchmark A:

Comprehend that media communications deliver information and messages to a specific audience for a specific purpose, and analyze the intended impact of media communications and messages when delivered and received by a specific audience.





	Lesson Summary:
This lesson will involve the students’ application of the advertising techniques that they learned about in the previous lesson.  In pairs, they will create a magazine ad on a poster board.   They will also create a script for an actual commercial that they will perform. 

The students will present their magazine ads to their classmates.  They will also perform their commercials which will be videotaped and shown at a later time.  The student audience will rate the magazine ads and TV commercials using a rubric.  The teacher will compile the results, and top three groups with the highest ratings will receive prizes.  


Estimated Duration:
7-8 class periods (40 min. class periods)

Commentary

Pre-Assessment:
None is done at this point.  This is a lesson in which the students will apply what they have learned in the previous lesson.

Scoring Guidelines:
None

The teachers in the room will be constantly assessing the progress of the students. We will also be checking make sure that are understanding the guidelines for the project. Also, we will be checking to make sure that the students are completing the project correctly.  We will be making suggestions to the students on how to improve their project.  We will also make sure that both partners are sharing the work equally.  We will also be checking for any modifications that need to be made for the learning disabled students in our classroom.  

Post-Assessment:
Each pair of students will make a magazine ad on a poster board and will present the magazine ad to the class.  Also, each pair of students will use a script to perform a TV commercial to the class.  

Scoring Guidelines:
A scoring rubric will be used to evaluate each project. 


Instructional Procedures:
1. The teacher will explain guidelines for the project.  The guidelines are clearly defined on a handout.

2. The teacher will show examples of student created Magazine Ads as well as TV commercials which have been performed by students.  

3. The teacher will assign partners and the advertising technique which each pair is responsible for using in their project.  

4. The teacher will provide 4-5 class periods for students to work collaboratively on their projects.                                               

5. The students will present their projects in class.                               


Differentiated Instructional Support

The students have a three options when choosing their product that they want to advertise:

1. They can choose to advertise an existing product.

2. They can somehow modify an existing product.

3. They can invent a totally new product. 

The students must utilize at least one assigned advertising technique, but they can include additional techniques. 


Extension

For extra credit, a pair of students could write another script for a different product, perform it, and have someone videotape it to be shown in class. 

Media Literacy Terms Crossword Puzzle can be used for extra credit or for fun.


Homework Options and Home Connections
No work will be assigned to complete at home.  Students will be encouraged to bring in materials from home to help them with the completion of the assignment. Because the project involves partner work, it will be completed in school.


Interdisciplinary Connections
This lesson integrates reading, writing, speaking, and performing.  This lesson is interdisciplinary because it integrates the visual arts and performing arts with language arts. 


Materials and Resources:
For teachers
List the materials needed for the teacher.

Examples of Magazine Ads

Examples of TV Commercials

Rubric for evaluation of project

For students
List the materials needed for the students.

Handout with Project Guidelines 

Poster Board  

Art Supplies

Magazines

Access to computers


Key Vocabulary
List key terms that need to be defined prior to or as part of instruction.

Slogan:  a phrase identified with a company 

Script:  the actual words to spoken for a TV commercial 


Technology Connections
The students may use the computer to type portions of their ads or to access clip art.  

The students may go to the following website to create their own ad online. 

 http://pbskids.org/dontbuyit/

Research Connections
Frank Baker’s Website on Media Literacy

http://medialit.med.sc.edu/

General Tips
Students benefit greatly from seeing projects that have been created by students in the past.  Be sure to save student examples for future use. 


Attachments
Advertising Assignment Handout
Rubric 

Media Literacy Terms Crossword Puzzle




