	

Lesson Plan Template




	
[image: image1]
English/Language Arts:

Benchmark B:

Explain a speaker’s point of view and use of persuasive techniques in presentations and visual media.

Indicator 4:

Identify the persuasive techniques (e.g., bandwagon, testimonial, glittering generalities, emotional word repetition, and bait and switch) used in presentations and media messages.

Library Guidelines:

Media Literacy:
Benchmark A:

Comprehend that media communications deliver information and messages to a specific audience for a specific purpose, and analyze the intended impact of media communications and messages when delivered and received by a specific audience.


	Lesson Summary:
The students will be introduced to five advertising techniques.   They will be given definitions for five specific techniques and will be shown various examples of the techniques.  The students will analyze ads and will practice identifying the different techniques used in different print ads.  As a posttest, each student will be given seven ads, and they must identify the advertising techniques used in each ad.  


Estimated Duration:
2-3 class periods (40 min. periods)


Pre-Assessment:
The pre-assessment for this lesson was done in lesson one.  

Scoring Guidelines:
None, it was done in lesson 1.

Teachers should conduct ongoing teacher assessment and student self-assessment throughout instruction. These can be planned or conducted as opportunities for observation or reflection arise. If planned, describe here.

Post-Assessment:
The students will be given seven ads that they will analyze to determine the advertising technique(s) used in the ads.

Scoring Guidelines:
The students will be able to identify the advertising techniques used with at least 70% accuracy.  


Instructional Procedures:
1. The teacher will use the Smart Board to teach the five advertising techniques:  

· Bandwagon

· Testimonial

· Transfer

· Repetition

· Emotional Words

          The students and the teacher will read and discuss the definitions for the different techniques. The teacher will show various print ads that demonstrate the uses of the different techniques.  The students will be given a handout of the advertising techniques with definitions and examples for each technique.

2. Pairs of students will be given 5 magazine ads to analyze.    They will use a specific format to analyze each magazine ad. The teacher will model the format to be used with an ad on the Smart Board

3. The teacher will select seven ads that the students have that represent the five advertising techniques that have been taught and reinforced.    The students will identify the advertising techniques used in the ads.  


Differentiated Instructional Support
The learning disabled students in my class will be paired with a carefully selected partner.  The partner will be a student that he or she can work well with in a cooperative situation.  The inclusion teacher will assist her students as she is needed. 


Extension
For extra credit, students may analyze additional magazine ads that will be provided by the teacher.


Homework Options and Home Connections
Students will be encouraged to bring in print ads that they think are examples of the advertising techniques that they have learned about in class.


Interdisciplinary Connections
Social Studies 


Materials and Resources:
For teachers
List the materials needed for the teacher.

Smart Board, computer, & LCD projector 

Smart Board lesson on advertising techniques

For students
List the materials needed for the students.

Handout on Advertising Techniques 

Teacher Selected Magazine Ads

Handout on Analyzing Magazine Ads 


Key Vocabulary
Advertising techniques:  

· Bandwagon

· Testimonial

· Transfer

· Repetition

· Emotional Words 

        Elements of a Magazine Ad:  

· Brand name

· Product

· Visual image

· Catch words 


Technology Connections
The Smart Board is used to make the lesson more appealing with colorful lessons and actual magazine ads that are in color.


Research Connections
Frank Baker’s Website for Media Literacy

http://medialit.med.sc.edu/


General Tips
The students need to understand that the techniques that they are being taught are only found in certain ads.  As teachers, we had to peruse many magazines to find ads that demonstrate the techniques that we are teaching.   


Attachments:

Advertising Claims Handout

Handout for Analyzing Magazine Ads

Attachment


	
	



