	

Introduction to Propaganda in Print and Media




	
Reading Applications:  Informational, Technical and Persuasive Text

C. Analyze whether graphics supplement textual information and promote the author’s purpose.

D. Explain and analyze how an author appeals to an audience and develops an argument or viewpoint in text.

Writing Processes

A. Formulate writing ideas and identify a topic appropriate to the purpose and audience.

F. Prepare writing for publication that is legible, follows an appropriate format and uses techniques such as electronic resources and graphics.

Writing Applications

E. Write a persuasive piece that states a clear position, includes relevant information and offers compelling evidence in the form of facts and details. 

Writing Conventions

A. Use correct spelling conventions.

B. Use correct punctuation and capitalization.

C. Demonstrate understanding of the grammatical conventions of the English language.

Communication: Oral and Visual

B. Analyze the techniques used by speakers and media to influence an audience, and evaluate the effect this has on the credibility of a speaker or media message.

F. Provide persuasive presentations that use varied speaking techniques and strategies and include a clear controlling idea or thesis.

G. Give presentations using a variety of delivery methods, visual displays and technology.

LIBRARY GUIDELINES

Information Literacy

Benchmark A:  Understand the function of the school library media center, recognize other types of libraries, and use a variety of libraries to meet informational and personal needs.

1. Access the library facility in person and remotely when needed.

Media Literacy

Benchmark A:  Comprehend that media communications deliver information and messages to a specific audience for a specific purpose, and analyze the intended impact of media communications and messages when delivered and received by a specific audience.

1. Assess the accuracy, relevancy and credibility of information presented in various print and nonprint media communications directed toward specific listeners, viewers and one’s self.

2. Assess the degree of impact information communicated and received has in informing, influencing or altering personal perception and viewpoint, and other listeners and viewers.

Benchmark B:  Analyze various combinations of media components and production techniques used to create and construct media communications for specific audiences and purposes

1. Distinguish between the design features and characteristics of consumer products, functional materials and public documents and presentations (e.g., brochures, newspapers, advertisements, newscasts).

2. Assess the use and relationship between various multimedia components, production techniques and medium formats chosen to alter fact and data and develop persuasive key viewpoints for specific listeners and viewers based on age, gender, ethnicity, geography and social economics.

VISUAL ART BENCHMARK

Benchmark C:  Demonstrate knowledge of historical influences on contemporary works of art and make predictions about influences on the future of visual art.

4. Identify examples of visual culture (e.g., advertising, political cartoons, product design and theme parks) and discuss how visual art is used to shape people’s tastes, choices, values, lifestyles, buying habits and opinions.
	Lesson Summary:
Students will be introduced to eight types of propaganda commonly used in print and the media.  They will practice identifying propaganda in TV commercials, magazine ads, newspaper editorials and product packaging.  The creation of a product, the packaging and an original commercial for the product will be the culminating activity.

Estimated Duration:
This lesson will take six forty-five minute class periods.  The first day will be an interest building activity viewing commercials, magazine ads and a newspaper editorial.  Day two will be an introduction to the eight types of propaganda and the purpose of propaganda.  On the third day we will analyze the propaganda used on cereal boxes and other product packaging.  The fourth, fifth and sixth day will be the creation and presentation of the final project.  

Commentary:
Since this lesson doesn’t appear on the Curriculum Map until the spring, we piloted this lesson with an Honors class.  When we do this lesson in the future, more time should be spent in the computer lab.  Students wanted to use graphics and clip art for their product packaging and we were only scheduled in the lab for one period.  Learning and mastering all eight types of propaganda is a bit much.  Next year we may only do five or six.   


Pre-Assessment:
This lesson will be their first official exposure to propaganda.  In order to make this lesson meaningful and real, we will begin looking at recorded TV commercials, magazine advertisements and newspaper editorials.  While viewing, they will document their feelings and responses to each form of media.  After all have been viewed, students will discuss what persuasive techniques they think were used by the advertisers and authors.  We will also discuss how we might use propaganda in our conversations, notes and interactions with others. (Pre-assessment handout attached)

Post-Assessment:

Students will create a product, the packaging for that product using two types of propaganda and a commercial to advertise the product using two additional types of propaganda.  

Scoring Guidelines:
The final project will be worth 100 points.  Students will be scored with a rubric where the creation of a product is 20%, the packaging of their product is 40% and the commercial advertising their product is the final 40%.  (Post-assessment guidelines/rubric attached)

Instructional Procedures:
· Day One – Students will come into the class and receive a Pre-Assessment Reaction Log.  I will explain to them that we will be viewing several forms of media and print and they will be reacting to what they see and read.  I will show them approximately five commercials, two magazine advertisements and one newspaper editorial, allowing them a few minutes in between to react.  Together we will discuss what caught our attention and what the advertisers/authors did to try to persuade us to purchase their product or to make us feel a certain way.

· Day Two – Today the students will be formally introduced to the purposes and the types of propaganda.  I will give them the handout and we will discuss each item.  If time remains in the class period, students will be allowed to work with a small group to brainstorm commercials that use each type of propaganda.  

· Day Three – In class we will take a look at the propaganda used on product packaging.  Each student was responsible for bringing in a cereal box.  In small groups, we will look at the boxes and try to identify different types of propaganda used to persuade consumers to choose their product.  We will have an informal sharing of the propaganda we found.  This should help those who are struggling.  Students will be responsible for creating a “product” that they are going to put on the market.  The “product” must be able to be packaged in the box they brought in to class.  

· Day Four – Today, students will begin the final project.  I will hand out the Project Guidelines/Rubric and discuss what is expected.  The entire class period today will be devoted to developing the “product” and writing the commercial.  The commercial must use two types of propaganda.  This commercial may be presented live in class or on videotape.  

· Day Five – The class period today is in the computer lab for the creation of the product packaging.  Paper, markers, scissors and glue will be available for student use.  Students will also have free access to the internet for graphics and clip art. Microsoft Word will be available to type the print for their packaging.  The packaging must use two additional types of propaganda. 

· Day Six – Today students will present their product packaging and their commercial advertising their product.  The rubric will be used to score each student.  

Differentiated Instructional Support
When students are working on their project, two staff members will be available at all times.  Some will use a more computer-based approach, pulling graphics and clip-art for their product packaging.  Other students may choose to take a less technological approach, drawing and creating their packaging using other means.  The students who are less comfortable presenting their commercials are allowed to have props and other “characters”.  They are also allowed to videotape their commercials and simply play them for the class.  

Extension
Propaganda is everywhere!  Students should be more critical and aware of the tactics used to persuade others.  They can identify propaganda techniques on TV commercials, magazine ads, flyers, newspaper editorials, the Sunday advertisements, notes to and from friends, product packaging, etc.  Activities for extension could be to use propaganda techniques to create an advertisement for a book we read in class, to make flyers persuading students to participate in a school activity or fundraiser, or to create Right To Read posters persuading their peers to read.  

Homework Options and Home Connections
Students will need to work on the packaging and the commercial at home as well as school.  Parents are encouraged to take an active role in the project.  

Interdisciplinary Connections
This portion of the unit ties together the Reading, English, and Visual Art curriculums.  The topic of propaganda can also be tied to History, Performing Arts, Journalism and even the Science classroom.  

Materials and Resources:
For teachers
Handout introducing Propaganda 
Reaction log for pre-assessment
Rubric for grading post-assessment
TV commercials (5-10) pre-recorded on VHS
VCR
5-10 magazine advertisements
At least 5 newspaper editorials 
Construction paper, scissors, glue and other art supplies

For students
1 cereal box
Art/project supplies

Key Vocabulary
Propaganda-

Persuasion-

Repeated words-

Name calling-

Glittering generalities-

Transfer-

Testimonial-

Plain folks-

Bandwagon-

Emotional words-

Technology Connections
We will use a variety of technology in this part of the unit.  On day one, we will watch several television commercials using a VCR.  The last three days of the lesson will involve using the computers for internet, word processing, clip-art and manipulating graphics.  Some students will choose to videotape their commercials to watch in class on the last day.  A digital camera will be used to photograph students with their projects.  

General Tips
Day one went very smoothly.  Students started noticing “tricks” advertisers used to get their attention. Day two was a bit much.  I threw too many types of propaganda at them at one time.  It might have been a better idea to give them half on day two and add another day for the remaining four.  I also realized that the students needed more access to the computers.  I only scheduled the computer lab for one class period and I should have scheduled at least two.  The presentations of the project also went very smoothly and the students had a great time.  

Attachments
Pre-assessment Reaction Log



HYPERLINK "Lesson%201_C.4%20-%20Introduction.doc"

Handout Introducing Propaganda


Guidelines/Rubric for the Post-Assessment Project


